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This course aims not only to determine the 1N (gl 7 el pealie poat ) Balall 028 Caagd
agricultural marketing mix elements and the Gl Jla ) 4l 58 Al ) jall g COSE JAsLaYL
obstacles facing marketers in this field, but also ket st m ye Bkl oy (laadi LS Jlall 1 (8
presents , an analyze of some local and regional YL ¢ del )l clatiall (3 gud Jlae (S je 5 Al
practices in agricultural marketing arena as well =100 Gl Jae (B Aaliall Gl e s i) )
as determining and utilizing the available a LU e s e madi e 3,0
agricultural marketing opportunities in favor for
Jordan against other neighboring countries
.(Prerequisite: marketing management ,
210901).
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